Publicity Committee Meeting Minutes - Zoom

January 26, 2023

Members: Scott Crosby, Alba Vogland, Mitch Burghelea, Paul Schmidt, Josh
Thomas and Kitty O’Keefe.

Guests: Ayn Sargent & Joshua Klein/Alpha Media. Cathy Hanauska, Alex Gabriel
and Role Johnson/Royle Media. Jennifer McMahan/Around the House.

Minutes

Announcements and Introductions:

a. Scott Crosby called meeting to order at 3:03 pm and introductions were
made.

b. Mitch moved to accept the minutes from 11.03.22 and Alba 2" the
motion. The minutes were accepted. Kitty to post on website.

c¢. Chair Statement: Scott welcomed members and guests.

Old Business:

a. Scoring matrix for Publicity Committee
i) Josh shared his screen and shared with members his
overview for 2023.

i) Josh would like to see committee members be involved in
this process

iii) See Josh’s full ppt (Attachment 1)
New Business

a. Alpha Media — Mitigating Damage Through Targeted Messaging
i) See Attachment 2 — Ayn & Joshua shared with members
how they would like to help us move the needle as they
shared their Strategy for making our Goals & Objectives
i) Suggestions: streamline TV spots; targeted display ads,
mobile to social; use of Polygon (different from geo-fencing)
iii) 4 months total budget (April — July $7,500)
iv) full breakdown of cost for campaign

v) Total cost for campaign = $30,000



b. Royle Media presented their 2023 plan

i) See Attachment 3 — Royle and Cathy shared how they want to
Change Behavior& Reduce Damages

ii) Increase Awareness through radio, video, display banner ads.
iii) Paid Search and Search Retargeting.

iv) Geo-fence rental equipment stores

v) Total cost for campaign = $30,000

b. Around the House — presented by Jennifer McManan from Fox12/KPTV

i) Option 1: one featured story, 26x commercials, 300K display
banner ads; 156x commercials = $10,220

i) Option 2: 2 featured stories, 26x commercials, 600K display
banner ads, 312x commercials = $15,220

For the Good of the Order
a. Outdoor Banners -
i) Kitty shared layout designs she and creative have worked on.

ii) Kitty will work on getting sponsorships and have company logos
added to bottom of banner.

iii) Goal is to get banners at job locations around the state.
iv) Get OUCC councils involved to disperse in their counties at
local rental companies, new developments, & job sites.

Motion to adjourn by Mitch and 2°° by Alba at 4:30pm
Submitted by Kitty O'Keefe on January 31, 2023



































































































Oregon Utility Notification Center
SUMMARY

Option 1 Option 2

2x Oregon Utility Notification Center Feature Stories

« 1x Oregon Utility Notification Center Feature Stories

« 1 original, 2 replay « 2 original, 6 replay
« Stories posted to Around the House website « Stories posted to Around the House website
and social media and social media

o 26x commercials in Around the House 26x commercials in Around the House
« 26 original, 26 replay « 26 original, 78 replay

« 300,000 display banner ads on KPTV.com 600,000 display banner ads on KPTV.com

312x Commercials FOX 12 Plus ROS

« 156x Commercials FOX 12 Plus ROS

Total Net Investment: $10,220 Total Net Investment: $15,220

Content and/or commercials could be pre-empted due to late breaking news, program changes or technical issues. Station will make every effort to make good and air in a
mutually agreed upon time period. Station retains ownership of feature story. License Agreement can be requested. All advertising, production services, consulting services, and

digital management services sold or offered by Gray Media Group, Inc. (collectively “Gray”) are subject to Gray’s Standard Terms and Conditions available at OReEecON
MVW Ora advertisino


https://urldefense.proofpoint.com/v2/url?u=http-3A__www.gray.tv_advertising&d=DwMFAg&c=5tFkMILU9su6g0t-0MrHFg3aYZ2BYUqhX6yumu2dQGw&r=ZN1ApFYaL5EyZaOMaSDI4Gr8sxLKCoNmUD-zpcl3OGI&m=rnaSjZbfnf5hX2vSt0YHSWUr7ZSU-LmZ_JA8gkxBCB4&s=rPcwhWSLu0jN9J9N3ymEfq10s-ueKc2xUsv9Ocsy1K4&e=



https://urldefense.proofpoint.com/v2/url?u=http-3A__www.gray.tv_advertising&d=DwMFAg&c=5tFkMILU9su6g0t-0MrHFg3aYZ2BYUqhX6yumu2dQGw&r=ZN1ApFYaL5EyZaOMaSDI4Gr8sxLKCoNmUD-zpcl3OGI&m=rnaSjZbfnf5hX2vSt0YHSWUr7ZSU-LmZ_JA8gkxBCB4&s=rPcwhWSLu0jN9J9N3ymEfq10s-ueKc2xUsv9Ocsy1K4&e=










Call 811 or

Glick Oregon811.com
I's FREE and it’s the LAV

Know what's helow.
o Gall hefore you dig.

LammsYour‘companyzlegeshere

mmmmmm
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